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Kristin Bennani  Kathleen Turner 
kristin@segd.org  kathleen@segd.org
202.713.0413  703.657.9171  

 A multidisciplinary community creating 
experiences that connect people to place



About SEGD
We are a non-profit association of 2,000+ members 
who create content-rich, emotionally compelling, 
experiential spaces for a wide range of environments, 
from hospitals and transit hubs to museums and 
educational campuses.

Our members’ work creates a sense of place, helps 
people find their way, communicates important 
information, and fuels a dialogue between users and 
the spaces they inhabit.

Members develop static and digital wayfinding systems, 
signage, environmental graphics, exhibition content, 
multimedia installations, public art, user interfaces and 
branded/corporate environments.

For over 40 years, SEGD has existed to Educate, 
Connect and Inspire this global, multidisciplinary 
community. We invite you to join us and help support 
this critical mission!

To learn more about our community and join, visit 
segd.org/join

Global engagement
Over 400,000 people participate in SEGD’s website, 
publications and events each year. SEGD members 
represent over 800 large and small design agencies 
from around the world, spanning 27 countries and 
represented by 32 chapters. 

As an exhibitor and/or sponsor, you not only reach the 
attendees at the conference, you also build brand equity 
across the global community of experiential graphic 
designers, clients, suppliers and partners!

Here’s your opportunity to get involved, share your 
expertise and connect. 

Join us!
SEGD invites you to join the only international 
conference dedicated to professionals creating 
experiences that connect people to place. This is the 
annual gathering of the experiential graphic design 
community. And it’s an experience you won’t forget.

The event
People, practice and place. The 2018 SEGD Conference 
Experience Minneapolis will bring the largest group of 
experiential graphic designers, fabricators, suppliers, 
educators and students together for a jam-packed, 
inspiring three days of award-winning projects, 
design excellence, local exploration, social events, 
collaborative work sessions, exciting keynotes and 
innovative exhibits at NEXPO.

Be one of the 60 exhibitors to showcase your materials, 
products and technology at NEXPO, or get involved as a 
sponsor and contribute to something memorable at the 
conference.

You’ll find many opportunities within this packet to get 
involved and reach conference attendees.

The venue
The Renaissance Minneapolis Hotel, The Depot, was 
built as a train station over a century ago. Now it’s a 
newly renovated luxe hotel in downtown Minneapolis. 
Come enjoy this historic hotel with modern, high-tech 
features. Located centrally between the downtown core, 
the Historic District and the Mississippi River, you’ll 
also have easy access to all the best sites!

The conference takes place at the Renaissance, with 
the exception of tours on Thursday afternoon, June 7. 
Be sure to book early, and use code, “SEGD.”
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What to expect 
The week kicks off at the Academic Summit on 
Wednesday, June 6. Here, top educators and design 
visionaries get together to chart the course of 
experiential graphic design through peer-reviewed 
design research, academic innovation and student 
design excellence. 

On Thursday, the SEGD Conference begins with 
morning sessions that expolore the history and design 
evolution of the Twin Cities, followed by intimate 
group tours exploring Minneapolis’ best projects and 
destinations in the afternoon. Attendees gather later 
in the evening to enjoy the President’s Reception, the 
official conference kick off party.

NEXPO runs all day on Friday. New this year: NEXPO 
Talks on the show floor! Expect to find the hall buzzing 
during breakfast, lunch, afternoon NEXPO Talks and 
the ever-popular, often-raucous NEXPO Reception & 
Auction for Excellence—a live auction.

We start the day Saturday with inspirational keynotes, 
afternoon breakout sessions and roundtable talks 
designed to energize participants and push their 
creative limits. Choose between Design Improve 
(design for good), Design Thinking or one of two 
Practice Roundtable Discussions.

The grand finale of the conference is SEGD’s 
celebration of the best of the best in design and 
practice. Participants join together on Saturday 
afternoon for the announcement of the 2018 SEGD 
Fellow, award the industry’s top practitioners and 
celebrate the 2018 SEGD Global Design Award-winning 
projects at the evening presentation and reception.

You’ll leave the SEGD Conference feeling inspired and 
more connected with your peers, clients and partners.

June 6 | Wednesday
2018 SEGD Academic Summit  | 8am-5pm

Archetype Welcome Party | 5:30-10pm

June 7 | Thursday | Conference
Welcome Sessions | 9am-12pm 

Young Designers Summit | 12-4pm (invitation only)

NEXPO Exhibitor Set-up | 12-6:30pm

Minneapolis Tours | 1-4pm

Chapter Chairs Dinner | 5-7pm (invitation only)

President’s Reception & NEXPO Preview | 7-9pm 

June 8 | Friday | Conference | NEXPO
NEXPO | 8am-6pm 

Breakfast at NEXPO | 8-9am

Main Sessions | 9am-12pm

Lunch at NEXPO | 12-1:30pm

NEXPO Talks | 1:30-3:30pm

NEXPO Reception & Auction for Excellence | 4-6pm

NEXPO Exhibitor Dismantle | 6pm

MSP Chapter After-Party | 7-9pm

June 9 | Saturday | Conference
Keynote Sessions | 9-11am

Breakout Sessions | 1-3pm

Design Improv(e)

Design Thinking

Roundtable: The State of Symbols

Roundtable: The Business Savvy Designer

Fellow & Achievement Awards | 3-4pm

Reception & SEGD Global Design Awards | 4-7pm

See the SEGD Conference page on segd.org for more 
details on events, speakers and more.

Schedule*
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JOIN THE FUN
AT NEXPO!



Exhibit
Showcase your new products, materials and innovative 
technologies to this targeted audience of design 
professionals and custom fabricators. Only 60 
companies have an opportunity to exhibit.   
Be one of them!

Connect with 600 attendees who are...

  

NEXPO is a must-see for attendees...

Time to connect
NEXPO opens Thursday evening during the President’s 
Reception for a special preview from 7-9pm. Then 
again all day on Friday, June 8, from 8am to 6pm. 
You’ll enjoy 12 hours of exhibit time and 8 hours of 
dedicated time with attendees during the conference 
events and activities, located on the show floor.

Expect NEXPO to be buzzing during the morning 
breakfast, lunch, afternoon NEXPO Talks and the 
evening NEXPO Reception and Auction for Excellence. 

New this year, all Friday afternoon sessions will be 
held on the show floor! These new NEXPO Talks will 
provide exhibitors and sponsors an opportunity to 
share educational content at the SEGD Conference, 
while exhibitors enjoy the extra time with attendees.

86%
said they are more likely to 
work with a company after 
meeting them at NEXPO

88%
said the time they spent at 
NEXPO was highly valuable

Expand your reach
Consider these opportunities to expand your reach at 
NEXPO:

 n Become a Sponsor. Sponsor breakfast, lunch, a 
coffee break or another activity at the Conference. 
You’ll enjoy all the branding, lead generation and 
advance promotion benefits of sponsorship, along 
with recognition throughout the show floor and 
automatic inclusion in the NEXPO Scavenger Hunt.

 n Host a NEXPO Talk. Six talks are available to 
exhibitors and sponsors. These Talks provide 
exhibitors an opportunity to contribute to the 
educational content at the SEGD Conference, while 
attendees have an opportunity to learn more about 
specific materials, specification processes, best 
practicies or new technologies.

 n Join the NEXPO Scavenger Hunt. Get more people to 
your booth by participating in the NEXPO Scavenger 
Hunt on Friday afternoon.

 n Add a Branded Banner. Consider this a life-size 
ad placement and branding opportunity. Banners 
are placed along the corridor connecting the main 
sessions and NEXPO. 

 n Add your Firm Listing to segd.org! This is a no-
brainer at any time of year, but especially important 
before NEXPO. All exhibitors are listed online with 
a link to their Firm Listing ($500/year), expanding 
online reach.

 n Send us your press releases. We post your relevant 
news online (Hint: We also post it to your Firm 
Listing). Add segd@segd.org to your press list.

Space is limited. Reserve today!
See current floorplan and pricing on the next page. 
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10% students | future talent

35% fabricators and industry pros | purchasers

55% designers and architects | specifiers and influencers
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10 x 10 includes:
(1) Full conference pass
(1) NEXPO rep
Table and two chairs
Pipe, drape and carpet

10 x 10 includes:
(1) Full conference pass
(1) NEXPO rep
Table and two chairs
Pipe, drape and carpet

10 x 10 includes:
(2) NEXPO reps
Table and two chairs
Pipe, drape and carpet

Rates are based on proximity 
to the events on the show floor. 
View open booths below in red, 
purple and yellow, and check 
the pricing guide to the right.

NEXPO Floorplan & Rates
PREMIER: $4,000 DELUXE: $3,750 STANDARD: $3,000

213 3M
123 22 Miles Wayfinding
312/314 Advance Corporation
128  Andrusko Group
126 APCO Signs
327 ASI
201 Bitro Group
326 Bluemedia
111 Bo-Mar Industries
103 Cima Network
121 Colite International
206 DeNyse
214 Direct Embed
101 DSA Phototech
302 E Ink
211 Encompass Sign Systems

109 EverBlock Systems 
318 Flex America
328 Fucci & Friedman
231 Gagarin
226 Gemini
308  Gopher Sign
309 GraphTec
107 Icon
110 Identity Group
232 Imagine Displays 
209 iZone Imaging 
305 Jet USA Corporation
212 JIT Companies
102 Kalisign
322/324 L&H Companies
304 Mactac

205 Matthews International
313 Matthews Paint
112 Metomic Corporation
227 Mirtec
202 Moss
306 Mustard Square
316 Orafol Americas
310 PhotoWorksGroup
114 Sherine Industries
331 Spye
325 Dixie Graphics
106 SignAgent
113 SignComp
117 VER
210 Visix
311 Vista System

Current Exhibitors:
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Getting started
There are many ways for you to get involved and 
achieve the results you desire. To get started, we’ve 
created several sponsorship opportunities within each 
category below. See the next several pages for specific 
opportunities and detailed benefits.

1. PRESENTING SPONSORSHIP
Be our Presenting Sponsor! This is the most prominent 
position at the SEGD Conference and provides a 
tremendous level of brand exposure before, during and 
after the event. Your Presenting Sponsorship lives on 
indefinitely, as our SEGD Talks videos of the conference 
will bear your company name—a 500% multiplication of 
your reach! 

2. LEADING SPONSORSHIPS
The Leading Sponsorships provide you an opportunity 
to brand a signature event at the SEGD Conference. As 
a Leading Sponsor, you receive high-level branding on 
site, a personal introduction at your signature event, 
and an opportunity to share a video about your work. 
Review the packet for specific opportunities.

3. EVENT AND BRAND SPONSORSHIPS
Support something meaningful at the SEGD 
Conference by sponsoring a session, breakout 
workshop, tour, branded gear or more. This is a great 
way to align your brand to something memorable at the 
event and you’ll enjoy a lot of recognition both on site 
and off. Review the packet for specific opportunities.

Have an idea?
We love to hear new ideas! Let’s work together to 
design a plan that matches your business goals and 
budget. 

Be our sponsor 
SEGD Conference sponsorships offer your company a  
range of opportunities to build brand awareness among 
a targeted group of designers specifying products and 
services for the built environment.

Your sponsorship makes this event possible!

As a 2018 SEGD Conference Sponsor you will:

 n Reach the largest audience of experiential graphic 
designers under one roof.

 n Enjoy unparalleled brand exposure both on site 
and off with advance promotion to SEGD’s global 
community of over 400,000 people online and over 
600 attendees on site.

 n Make a significant contribution to the advancement 
of experiential graphic design by supporting the 
SEGD Conference programming and events.

 n Receive a personal introduction from the stage, 
complete with your company logo and your 
representative’s name and photo displayed on-
screen.

 n Enjoy three days of face time with your current 
clients, and three days to connect and cultivate 
relationships with prospective clients.

 n Go home with lead generation for everyone 
in attendance, as well as deep discounts on 
advertising to keep your firm top of mind.
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Review sponsor benefits
Sponsor levels Presenting Leading Event/Brand

registration
valued at $1,000 each 3 2 1

SEGD Talks post-event videos
5x reach of in-person audience exclusive benefit

stage time welcome remarks from main stage remarks at sponsored event

video short-clip
in-session, captive audience 2-min video 1-min video

segd.org advertising 
400,000 visitors, 3 million pageviews

3-mo conference page banner rotation
50% off 3-month sitewide ad 50% off 3-month sitewide ad 25% off 3-month sitewide ad

advance promotion
segd.org conference page

prominent placement
logo / hotlink 
free Firm Listing on segd.org

logo / hotlink 
free Firm Listing on segd.org logo / hotlink

social & e-mail promotion
10,000 followers, 40,000 recipients

1 tweet pre-show
1 tweet post-show
email with logo email (name only) email (name only)

logo visibility

presenting sponsor event brand identity
SEGD Conference master slides
staging and wayfinding pylons
onsite program
sponsor slides
email messages
SEGD Talks videos
SEGD18 awards annual
segd.org program sponsors

logo tent cards (if applicable)
sponsored event signage
sponsor pylon
sponsor slides
event website

sponsor slides
sponsor pylon
tour signage (if applicable)
event website

recognition
on site, in print, online

opening and closing remarks
onsite program with logo
SEGD18 awards annual with logo 
segd.org program sponsors with logo

opening and closing remarks
onsite program (name)
SEGD18 awards annual (name)
segd.org program sponsors (name)

opening and closing remarks
onsite program (name)
SEGD18 awards annual (name)
segd.org program sponsors (name)

lead generation pre and post show pre and post show pre and post show

bag inserts 
600 units 2 items 1 item 1 item

Investment SOLD $10,000+ $3,000+
7
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PRESENTING SPONSORSHIP SOLD
Co-Presented by: Daktronics & Archetype

This is the most prominent position at the conference 
and an exclusive opportunity to make a lasting impact 
on the field of experiential graphic design. Not only 
will you receive the highest level of exposure at the 
conference, but also in the SEGD Talks videos that will 
be posted online post show. (Limit: 2)

Exclusive On-site Participation
 + Recognition as a Presenting Sponsor of the 2018 

SEGD Conference from the stage

 + Welcome attendees alongside SEGD on the morning 
of your choice: Thursday, Friday or Saturday (first 
come, first served)

 + Host a round table session or tour (if available)

 + Showcase a 2-min video to this captive audience

On-site Branding and Visibility
 + Prominent logo placement throughout: Conference 

staging and mid-room lighting towers, wayfinding 
pylons, master slides, agenda and printed program

 + Your logo and company representative’s name and 
photo displayed in the opening and closing remarks

 + Opportunity to include two (2) promotional items in 
the conference tote bag

Promotion and Recognition
 + Prominent logo placement and inclusion in the 

SEGD Conference brand identity

 + Your logo inclusion in all promotional materials, 
including the weekly e-newsletter to 40,000 people

 + A 3-month complimentary banner rotation on the 
conference homepage at segd.org (average 60k 
brand impressions)

 + Presenting Sponsor credit in the SEGD18 awards 
annual and online throughout the year on segd.org’s 
Sponsors & Supporters page
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WELCOME REMARKS

STAGING & SIGNAGE E-MAIL

WEBSITE BRANDING & ADVERTISING
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On-Going Branding and Education:
 + As Presenting Sponsor, you 

support the ongoing education 
of the entire membership 
through SEGD Talks. 

 + Videos from each session are 
available online indefinitely 
for ongoing inspiration 
and education to the entire 
membership — expanding your 
in-person audience by five 
times!

 + Receive sponsor recognition 
in the opening credits for each 
video (see sample below).

 + The SEGD Conference posts 
15-20 SEGD Talks videos online 
after each event. Become a 
permanent fixture on segd.org 
by providing this free, ongoing 
education!
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LEADING SPONSORSHIPS 
These leading sponsorship opportunities provide you 
a tremendous level of brand exposure at the SEGD 
Conference, along with the exclusive opportunity to 
make welcome remarks at your sponsored event.

FELLOW & ACHIEVEMENT AWARDS     SOLD
Sponsored by: DCL

Saturday, June 9 | 3-4pm
Be the exclusive sponsor at the Presentation of the 
2018 SEGD Fellow – to be announced – and the 2018 
Achievement Awards winners. This is a prominent 
position for a valued partner to lead the celebration 
and recognition of these cherished members of SEGD. 
Receive all leading-level benefits, plus:

 + Exclusive Sponsor recognition in formal remarks 
with an opportunity to welcome participants and 
show your video short-clip during the presentation

 + Reserved front-row seating for your firm and guests

 + Signage and a branded backdrop used for award-
recipient photos with the SEGD President and CEO

 + Sponsor recognition in post-show awards coverage 

PRESIDENT’S RECEPTION    $15,000 
(1 of 2 open) 

Thursday, June 7 | 7 -9pm
The President’s Reception is the most-anticipated social 
event of the year. SEGD’s new President Bryan Meszaros 
of OpenEye Global will welcome attendees, speakers 
and sponsors during the official conference kick-off 
celebration. Be our sponsor and receive all leading-level 
benefits, plus:

 + Sponsor recognition in formal remarks, given by 
Bryan Meszaros, and an opportunity to make a toast 
or say a few words to welcome attendees

 + Top-level brand recognition on event signage, tent 
cards and on-site program

NEXPO RECEPTION & AUCTION SOLD
Sponsored by: AGI

Friday, June 8 | 4-6pm | NEXPO Hall
The evening reception in the NEXPO Hall is a festive 
and exciting event featuring the SEGD Auction for 
Excellence. All attendees join the exhibitors to enjoy 
an evening of drinks, appetizers and (sometimes wild!) 
bidding. Auction proceeds support education outreach 
and excellence in programming. It’s a good cause you 
can get behind! Receive all leading-level benefits, plus:

 + Sponsor recognition in the opening remarks of the 
Auction and an opportunity to say a few words to 
kick off the bidding

 + Company name and logo included in the Auction 
slideshow and NEXPO signage

 + 10x10 Premier Booth #225 for Auction Sponsor 

 + A food or beverage cart located near your booth and 
your logo included on reception tent cards

 + Your booth included in the NEXPO Scavenger Hunt

 + Your short-clip video played during the main SEGD 
Conference session, in advance of reception

 + Co-sponsor option: $7,000 each (without booth)
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EVENT SPONSORSHIPS
These sponsorship opportunities allow your company 
to support a specific and memorable workshop, event, 
or tour at the conference. Contribute to education, 
inspiration and new connections. 

SEGD ACADEMIC SUMMIT $6,000

Wednesday, June 6 | 9am-8pm 
The SEGD Academic Summit plays a vital role in 
supporting the growth of our profession. Here, 
educators, industry leaders and designers come 
together to present their research papers for inclusion 
in the annual publication Communication + Place. 

Receive all event-level benefits, plus:
 + As our partner, your support helps to advance the 

future of XGD as a practice and you’ll be recognized 
for your valued sponsorship through both the in-
person summit and the online published journal.

 + Take a moment to welcome attendees to the summit 
and receive on-site recognition for your contribution 
to the programming at SEGD.

 + Your logo published in the Communication + Place 
Journal, published late summer 2018

 + This is a co-sponsored event with leading design 
firms who support the Academic Summit

CHAPTER CHAIRS DINNER SOLD
Sponsored by: Acorn Sign Graphics 

and NovaPolymers

Thursday, June 7 | 5-7pm 
Get a seat (actually two seats) at the table with the 
SEGD Chapter Chairs and SEGD’s leadership team. This 
exclusive networking evening provides an intimate and 
friendly setting to form relationships with some of the 
most influential designers and fabricators throughout 
SEGD. Rub elbows with Chapter Chairs from 28 cities as 
well as SEGD’s Board President, CEO and other board 
members in attendance. This is not to be missed!

Receive all event-level benefits, plus:
 + Invitation for two company representatives to attend 

the Chapter Chairs Dinner, an invitation-only event

 + Earn a personal introduction and take a moment to 
offer a toast or say a few words to kick off the dinner

 + Spend the evening with SEGD’s leadership team and 
generate leads in 28 different cities.

YOUNG DESIGNERS’ SUMMIT SOLD
 Sponsored by: ISA

Thursday, June 7 | 12-4pm | Lunch
Cultivate a lasting relationship with the leaders of 
tomorrow. The Young Designers’ Summit includes a 
boxed lunch and portfolio review.

Receive all event-level benefits, plus:
 + Welcome participants alongside SEGD’s board 

president and CEO.

 + Participate in the discussion and portfolio review.

 + Offer guidance to young designers and network with 
SEGD’s leadership and top design influencers.

 + This is a co-sponsored event with sustaining 
sponsors of the young designers’ program.
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EVENT SPONSORSHIPS 

NEW! KEYNOTE SESSIONS  $7,500
(2 open)

Saturday, June 9 | 9-11am | Your Choice
The special Keynote Session Sponsorships provide 
an opportunity to show support for luminaries in the 
field of experiential graphic design. These sessions 
are typically the most highly attended and anticipated 
sessions at the conference.

 n Data-Hacked Creative with Amy Blackman,  
Contend Immersive

 n Civic Space: Cities, Airports and Monuments with 
Wayne Hunt, FSEGD, Hunt Design

Receive event-level benefits, plus: 
 + An introduction and a 30-second branding video 

played at the start of the session

 + Recognition for your sponsorship in materials 
leading up to the Conference, including the feature 
articles written about each session - a link to your 
Firm Listing will be included in the reference
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NEW! NEXPO TALKS SOLD
Sponsored by: E Ink, Gagarin, Mirtec, Spye

Friday, June 8 | 1-4pm
For the first time, NEXPO will host a series of talks 
on the show floor. A series of three 30-minute talks 
in two locations (six sessions total) will focus on a 
specific material, specification process, fabrication 
best practice or technology application. Attendees will 
enjoy the opportunity to learn new skills, and you’ll 
enjoy the opportunity to contribute to the educational 
programming at SEGD!

Receive event-level benefits, plus: 
 + Receive a 30-minute time slot to present your 

topic, which includes 15 minutes to present and 15 
minutes for moderated Q&A.

 + Speakers and NEXPO Talks are promoted in the 
agenda and materials leading up to the Conference.

DESIGN WORKSHOPS SOLD

Saturday, June 10 | 1-3pm | Choose
Back and bigger than ever, the design workshops at 
SEGD are designed to push creative limits, inspire the 
creative process, and get attendees out of their comfort 
zones.

 n Design Improv(e): Dimensional Letterforms  
Sponsored by: TFN Architectural Signage, Inc.

 n Design Thinking: Sponsored by: PhotoWorksGroup

Receive event-level benefits, plus: 
 + Receive a personal introduction and an opportunity 

to spend an afternoon collaborating with a large 
group of design leaders and practitioners.
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EVENT SPONSORSHIPS 

MINNEAPOLIS: TOURS $3,000

Thursday, June 7 |1-4pm | Your Choice
Walking and Project Tours are a signature part of the 
SEGD Conference experience. This year, attendees 
get to experience Minneapolis and all the historic, art, 
culture, innovation and design that makes it such a 
special destination. 

Walking Tours | $3,000
 n Guthrie Theatre  Sponsored by: Walton Signage

 n Mill City Museum
 n Nice Ride Bike Tour
 n Brewery by Light Rail Tour  Sponsored by: AGI

 n USBank Stadium Tour with Selbert Perkins &  
Infinite Scale Sponsored by: Diversified

Project Tours | $3,000
 n Nicollet Avenue with Coen+Partners  
 n Target Center with Dimensional Innovations
 n Walker Scupture Garden
 n Minneapolis Institute of Art
 n American Swedish Institute
 n 3M Innovation Center     

Transportation sponsored by: Sherine Industries

Receive all event-level benefits, plus:
 + Earn recognition as the exclusive sponsor for your 

selected tour with signage at the event, on the 
agenda and website, and a personal introduction 
on-site.

 + Spend an intimate afternoon with up to 25 designers 
attending the tour.

 + Post-Tour Social Option: Host a post-tour social 
hour, and take advantage of extra quality time with 
your tour participants. If you plan to invite your 
group somewhere post tour, let us know and we will 
promote the tour to include a social hour after!
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EVENT SPONSORSHIPS 

PROJECT & STUDIO TOURS choose 

(9 available)
Thursday, June 9 | 1 - 4 pm | Choose
Project and Studio Tours are a signature part of the 
SEGD Conference experience. They give attendees 
an opportunity to get inspired by seeing high-profile 
experiential graphic design projects first-hand, often 
with key design team members acting as guides. As a 
fabricator, supplier, or key partner, there’s no better 
way to share your portfolio than for people to experience 
it in the physical space!

 n Ultra Boeing Dreamliner Experience Tour | $5,000

 n Space Needle and Seattle Center | $3,000

 n Museum of History and Industry (MOHAI) | $3,000

 n UW Husky Stadium | $3,000

 n Gates Foundation | $3,000

 n South Lake Union Experience | $3,000

 n Capitol Hill Experience | $3,000

 n Pioneer Square Experience | $3,000

 n Young Designers Studio Experience: Studio SC, 
Foreseer, NBBJ | $3,000

Receive all event-level benefits, plus:
 + Earn recognition as the exclusive sponsor for your 

selected tour

 + Show your support for the design projects featured 
on the tour and receive a personal introduction and 
recognition for your sponsorship

 + Spend an intimate afternoon with up to 25 designers 
attending the tour (Ultra Tour: up to 40 attendees)

 + Your name included on the tour agenda given to 
attendees on-site, included on tour follow-along 
signage, and posted online at segd.org

Contact:
kristin@segd.org / 202.713.0413
kathleen@segd.org / 703.657.9171
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EVENT SPONSORSHIPS

BREAKFAST SPONSOR $5,000
exclusive

Friday, June 8 | 8-9am
Here’s your opportunity to contribute to the SEGD 
Conference experience by providing a breakfast buffet 
for attendees. Let’s start the morning off right!

Receive all event-level benefits, plus: 
 + Sponsorship recognition in the NEXPO hall over the 

sound system along with signage at the food and 
beverage stations, tent cards on dining tables and 
a refreshment station located beside your booth 
(dependent on accessibility) 

 + Complimentary 10x10 Standard Booth included with 
your sponsorship

 + Your booth automatically included in the NEXPO 
Scavenger Hunt (valued at $1,000)

 + Co-sponsor option: $3,000 each (without booth)

LUNCH SPONSOR $7,500
exclusive

Friday, June 8 | 12-1:30pm
All SEGD Conference attendees converge at the NEXPO 
hall for a hearty lunch and a kick-off to the afternoon 
NEXPO Talk sessions. Be the NEXPO Lunch Sponsor 
and attendees will thank you for it!

Receive all event-level benefits, plus:
 + Sponsorship recognition in the NEXPO hall over the 

sound system along with signage at the food and 
beverage stations, tent cards on dining tables and 
a refreshment station located beside your booth 
(dependent on accessibility) 

 + A complimentary 10x10 Standard Booth included 
with your sponsorship

 + Your booth automatically included in the NEXPO 
Scavenger Hunt (valued at $1,000)

 + Co-sponsor option: $4,000 each (without booth)
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COFFEE STATION $3,000
(1 of 3 open)

Sponsored by: 22 Miles & Matthews Paint

June 7-9 | Choose day
Provide coffee for attendees on each day of the SEGD 
Conference: Thursday, Friday or Saturday. Choose your 
day and attendees will appreciate a spot to enjoy fresh 
brewed coffee and tea during the morning break.
 
Receive all event/brand-level benefits, plus:

 + A coffee station outside the main ballroom will 
be set up for conference attendees to enjoy fresh 
brewed coffee and refreshments during the morning 
break.

 + Announcement of your sponsorship from the 
podium as people break for coffee, along with a 
branded pylon at the coffee station

 + Choose a day to sponsor the coffee station: 
Thursday, Friday or Saturday.

Contact:
kristin@segd.org / 202.713.0413
kathleen@segd.org / 703.657.9171



Get your brand in attendees’ hands with one of these 
sponsorship opportunities. 

Brand Sponsorship deadline: May 5, 2018

2017 CUSTOM TOTE BAGS SOLD
Sponsored by: Color-ad

Attendees will love this new custom designed and eco-
friendly tote bag (600 units) to use at the conference and 
long into the future. Includes your 4-color logo imprint 
and all event/branding-level sponsorship benefits

HOTEL KEY CARDS SOLD
Sponsored by: CREO

Receive all event/branding-level benefits in addition 
to your logo imprint included on hotel key cards for all 
attendees reserved through the SEGD Conference room 
block at the Renaissance Hotel.

BADGE & LANYARDS SOLD
Sponsored by: Neiman & Company

Sponsor the official 2018 SEGD Conference badge and 
lanyard and receive your one color logo imprint on the 
lanyards provided to all attendees. Also provide artwork 
to brand the back of each badge.

WIFI SPONSOR SOLD
Sponsored by: NanoLumens

June 7-9 
Sponsor the wifi connection for all conference 
participants. This highly visible sponsorship brings 
exclusive benefits and daily recognition.

 + Your custom designed wifi connection card provided 
to attendees at the registration counter (600 units)

 + Signage with your custom login provided throughout 
the event and during welcome remarks each 
morning

BRAND SPONSORSHIPS

HOTEL ROOM DROP* SOLD
Sponsored by: Gelberg Signs & Designtex

Surprise attendees at the Renaissance with a special 
gift at their hotel room door. Sponsorship includes all 
event/branding-level benefits, in addition to the hotel 
delivery service on the night of your choice. 

 + Choose Thursday or Friday night

 + The hotel will hand deliver each gift to the door of 
each Renaissance Hotel guest reserved under the 
SEGD Conference room block for that evening

*Sponsor supplies items to be delivered (est. 200 units).
*Deadline to receive items is June 1, 2018

A LA CARTE:
BRANDED BANNER $2,500 (6 of 10)

Add art and great design to the entrance of the main 
sessions. Showcase your brand, style and your work 
on a large 45” x 78” graphic banner. You supply art, we 
supply the banner. Add to your sponsorship or booth for 
just $2,000.

NEXPO SCAVENGER HUNT $1,000 (6 of 10)

The NEXPO Scavenger Hunt is a fun way to share 
your work with attendees, while providing them an 
opportunity to see what’s new around the show floor. 
SEGD will equip attendees with a card to stamp at each 
participating exhibitor. Completed cards will be entered 
into a special prize drawing. You must be an exhibitor to 
participate. 

BAG INSERTS $1,000

Add a promotional item or marketing material to 
attendees bags (est. 600 units).
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2/90 Sign Systems
3M
505Design
AB Design, Inc.
Acorn Sign Graphics
AGI
Airpark Signs & Graphics
Airspace
Alpolic
Altitude Design Office
American Signcrafters
ANC
Anderson Krygier
AOA Signs
APCO Sign Systems
Applied Image
archetype
Arizona State University 
Arrowstreet
Art Center College of Design
ArtHouse Design
ASI
Atwood Consulting
Beco Studio
BHDP
Biltmore Company
bluemedia, Inc
bo-mar Industries
Boyd Sign Systems
BrandCulture Communications
Broward College
Buck Design
C&G Partners
Cannon Design
Ceek VR
Century Sign Builders
Chandler
Cima Network
City of Cincinnati
City of Miami Beach, City Hall
City of Wellington
Classic Exhibits
Coactuate
Colite International
Contexto
Corcoran College of Art + Design
Cornelius Signage
Cortina Productions
Creative Creative
Creative Edge
Creative Sign Designs
CREO Industrial Arts
Crystal Bridges Museum of American 
Art
DailyDOOH
Daktronics
Denver International Airport
DeNyse Signs
Design Communications Ltd.
Design Goes
Design studio H2E
DesignConcernUS
Designtex
Dimensional Innovations
Direct Embed Coating Systems
DLR Group
dPOP
DSA Phototech
E-Ink
Edna Manley College of the Visual and 
Performing Arts 
Encompass Sign

Entro
EOS Light Panel Systems
Eurorouting Nederland BV
EwingCole
ex;it
Experiential Designers + Producers 
Association
Fashion Institute of Technology
fd2s
Field Operations
Flex America
Florida International University
FMG Design
Forms + Surfaces
Frost*Collective
Fucci & Friedman Inc.
Gable
Gallagher & Associates
Gelberg Signs
Gemini
Gensler
Gould Evans
Graham Hanson Design
Grand Valley State University
GraphicUser
GraphTec, Inc.
Gropen
Harbinger
HDR Architecture
Holmes Wood
Houston Zoo
IA Interior Architects
iart ag
Icon Identity Solutions
iconograph
Identity Group
Ilium Associates, Inc.
Image Mill
Imagine Displays
Infinite Scale
Iowa State University
ISA
iZone Imaging
Jack Porter
Jet USA Corporation
Jones Sign
K/R
Kate Keating Associates
Kent State University
Kolar Design
KRD Design
L&H Companies
Lance Wyman Ltd.
Law’s Architectural Signs
LEDCONN
LFeinberg Design Inc.
Lichtwerke GmbH
LinkedIn
Litegrafx, Inc.
Little
Little Lucy Creative
Lorenc + Yoo Design
MACtac
Marcel Machler Carvings
Maryland Institute College of Art
Massey University
Matthews International
Matthews Paint
Mayer/Reed
McFatter Technical College
Media Objectives
Metropolitan State University of 

Denver
Metropolitan West
Miami Soup
Miami-Dade Aviation Department
Moonlighter
Moss | Retail & Environments
Mungsube Enterprise Inc.
Nanov Display
New Balance
New York Presbyterian Hospital
Newsom Design
Nimlok Kentucky
OpenEye
Otis College of Art and Design
PAM Wayfinding
Patricia Hord Graphik Design
PCL Graphics Ltc.
Peabody Essex Museum
Pentagram
Philadelphia University
Plaskolite
PolyVision
Populous (Activate Studio)
PUBLIC Architecture + Communication
Rainier
Ralph Appelbaum Associates
Reignstorm Graphics
REX
ribbit inc.
RSM Design
RSP Dreambox
Safdie Architects
San Diego Zoo Global
Sasaki Associates
SCAD
Second Story, part of SapientRazorfish
SEGD
Selbert Perkins Design
SenovvA
Sensory Interactive
Serigraphics Sign Systems
SES Branded Environments
Seton Hall University
SGA
SH Immersive Environments
Shannon Leigh Associates
Sherine Industries
SignAgent
SignComp
SKA Design
Skidmore, Owings & Merrill
SloanLED
Smart Monkeys Inc.
Smith Craft Signs
SmithCraft
Smithsonian National Museum of Afri-
can American History and Culture
Solomon Group
Splash!
Standards Manual
Stetson University
Studio Joseph
Studio Matthews
Studio SC
Takeform
Tangram Design
TGA Design
The Casey Group
The Element Group
TheGreatDetailGuy!
There
Tongji University

2017 PARTICIPANTS
Tube Art Group
Two Twelve
Tyson Sign Company
UC Davis
Universidad EAFIT
University of Houston
University of Miami - College of Arts 
and Sciences
University of Notre Dame
Urban Sign Company
VER
Vermont College of Fine Arts
VGS
Via Collective
Virginia Tech
Visix
Visual Communications
Walla Walla University
Walt Disney Imagineering
Walton Signage
Wildlife Conservation Society 
Winsor Fireform
Xibitz
Yale University
Yazi
YESCO
YIEUM Partners
Zebra ConsultingSplash!
Standards Manual
Stetson University
Studio Joseph
Studio Matthews
Studio SC
Takeform
Tangram Design
TGA Design
The Casey Group
The Element Group
TheGreatDetailGuy!
There
Tongji University
Tube Art Group
Two Twelve
Tyson Sign Company
UC Davis
Universidad EAFIT
University of Houston
University of Miami - College of Arts 
and Sciences
University of Notre Dame
Urban Sign Company
VER
Vermont College of Fine Arts
VGS
Via Collective
Virginia Tech
Visix
Visual Communications
Walla Walla University
Walt Disney Imagineering
Walton Signage
Wildlife Conservation Society 
Winsor Fireform
Xibitz
Yale University
Yazi
YESCO
YIEUM Partners
Zebra Consulting


