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Do Good Work:  
The Commitment Continuum to Build Visibility, Revenue & Impact 
Webinar with revenue strategist Gail Bower, February 20, 2020, at 2pm ET 
 
According to a recent Gallup study, only 4 in 10 employees feel connected to any sort 
of purpose that makes their position feel valuable. Researchers discovered that just a 
10 percent shift in employees’ connection to purpose results in improved safety, 
retention, and profits. 
 
If you’re looking to attract and retain the best talent and the most loyal clients, start by 
developing your company’s social impact strategy. How can your firm do good work to 
expand visibility, revenue, and impact? 
 
This presentation for business owners, CEOs, and senior leaders in the design 
community: 
 
• Uncovers 5 trends that make this approach a strategic imperative, 
• Reveals the 2 distinctions of companies that get the strategy right, 
• Unravels the mysteries of ROI-driven collaborations with nonprofits, 
• Shows you how to leverage this strategy to win the game for top talent, 
• Provides insights on driving business growth without any capital expense, and 
• Unveils why developing a powerful social impact mission is easier than you think. 

 
Values are shifting, and younger talent have new ideas about what compels their 
careers. Find out how you can enable this shift and become their valued partner. 
 
 
About Gail Bower 
Gail Bower is the founder and president of Bower & Co. Consulting LLC, a strategy firm 
that works with organizations to maximize their potential for profitable growth. Mid-
market and larger companies expand revenue, enhance their reputations, and better 
leverage their missions to engage talent and clients. Her clients have doubled, tripled, and quadrupled revenue 
sources in under a year. And that’s just the first year.  
 
Trained as a futurist, Gail studies where society is headed and what trends may impact her clients’ businesses. A 
frequent speaker, she is the author of the forthcoming Money + Mission: The New Partnership to Engage 
Employees, Customers, and Communities While Driving Business Growth and How to Jump-start Your Sponsorship 
Strategy in Tough Times. Gail has been interviewed about her work by the New York Times, the Wall St. Journal, 
Marketplace, Time magazine, U.S. News & World Report, and other media. To learn more, visit GailBower.com. 
 
Gail Bower, 215/922-6937 
Gail@GailBower.com 

The Buzz about Gail Bower  
I wanted to let you know that Gail’s 
session was excellent!  
--Moriah Harris-Rodger, Executive 
Director, The Guitar Center Music 
Foundation  
 
A wonderful, entertaining and very 
engaging presentation! 
--Marcos Lopez, Founder & CEO, Exude, 
Inc. 
 
Gail Bower has great command of her 
subject, and I think she is one of the best 
speakers I have heard at an association 
seminar.  
--Attendee, PASAE workshop  
 
You are a fabulous speaker; we were 
captivated by your presentation. 
--Cynthia de Lorenzi, CEO, Success in the 
City  
 
Thank you for presenting. You were 
amazing. It helped us immensely.  
--Lyn Kremer, Publisher, Philadelphia 
Business Journal 
 


